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Drie krachten die bepalend voor de
toekomst van het retaillanschap

Shopper
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Recognition

Get recognised by a retailer, feel
welcome, not a number but a
person.

Inspiration
Get relevant inspiration to create
awant or desire.

Entertainment
Get entertained and have fun.

Visualisation

Get options to visualise (see, fit,
try, feel) products and understand
how it will fit with your needs.

Interaction

Get options to interact with
retailers and brands to get infor-
mation and answers.

8 N

Guidance

Get options (instruction,
recommendation, guidance,
comparison) to make the best
choice.

Customisation

Get options to find or make the
exact product you need or are
looking for,

Transaction
Get options to order and/or
pay for products.

Delivery
Get options to get products
where you want them.
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Technologieén

=17/S Artifici_al Intelligence & Machine Image recognition
Y 4 ® Learning loT platform
A Conversational user interfaces Multichannel Master Data
(voice) REID

Payment solutions (mobile & POS)
Augmented reality

Blockchain

Face recognition

Social platforms
Virtual reality
3D printing
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Retall skills & groeipotentieel

Retail
skills

Growth potential:
Personalisation

Conversational (voice)
commerce

Convenience commerce
Technology Mixed reality
development Tran-_;parancy

Customised commerce
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Recognition

QSA

Inspiration

A Artificial Intelligence
A Facial recognition
A Data

Guidance

PERSONALISATION
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